
 

A comparison of search results from InfoTame and a Search Engine 

Others find documents – We extract information 

 
What is the difference between InfoTame and a search engine? 
 
Think of the following analogy: Suppose that the entire Internet is a foreign city 
and you are a newly arrived tourist. 
 
You may need to find a specific place, or simply want to familiarize yourself with 
the city. 
 
A search engine, for example Google, suggests places that are likely to be relevant 
– and then lets you wander around the city until you find what you want. 
 
InfoTame, on the other hand, gives you a MAP to the city. This not only enables 
you to find what you know you want, but also alerts you to places you may not 
even have considered. 
 
Let’s explore this further with actual examples! 
 
1. “Richard Branson” 
 
Suppose that I am a journalist, and that I am writing an article about Sir Richard 
Branson. I need to find out about his businesses, significant people and events 
connected to him, and other items of interest which I may not know about. 
 
So I search for the phrase “Richard Branson” using Google: 



 
 
The result gives us some ideas about Richard Branson but it is not all that helpful 
because now I have a list of 2,480,000 websites, which I must examine and dig 
further into. As a researcher, I am very worried that: 
 

a. I may not be looking at the most relevant information at the top of the list; 
b. I may overlook significant information and patterns that I may not even be 

aware of.  
 
Or to put it another way, you can approach any search problem systematically by: 
 

A. Identifying what you know; 
B. Identifying what you don’t know; 
C. Recognizing that beyond are things that you don’t know that you don’t 

know. 
 



These are “unknown unknowns”, which brings us to the fundamental problem with 
traditional search engines: 
 
“How can I search for something if I don’t know how to articulate my query? 
What do I enter in the search box??” 
 
As information around the world grows exponentially, this is now a very real and 
serious problem. 
 
OK, so now let me show you how the InfoTame solution gets around this problem 
and returns much richer and denser information. 
 
Let’s return to our “Richard Branson” example.  
 
InfoTame has created a demonstration of its technology by wrapping its browser-
based software around a database of 3.5 million news articles. 
 
 

 
 
 
If I put “Branson” into the InfoTame engine, I get the following list of word pairs 
in an easy-to-use point-and-click interface, which we call the Information 
Portrait™: 
 



 
 
 
Within a few seconds, I get a list of concepts and entities connected to “Branson”, 
which are automatically arranged like a “table of contents” to the 1458 documents 
found. 
 



Key companies associated with Richard Branson are found: “Virgin Airlines”, “SN 
Brussels”, “Singapore Airlines”, “Virgin USA”. 
 
Key concepts associated with Richard Branson are also found: “Entrepreneur”, 
“Tycoon”, “Billionaire”, “Chairman”. 
 
Less obvious links are also found: “Burt Rutan”, “Mohave California”, “Britain 
Lottery”. 
 
If I want to explore the relationship to “Burt Rutan” to spruce up my story, all I 
need to do is to click on BURT RUTAN and I get another Information Portrait: 
 

 
 
 
I can then click onto tab “Doc List” to examine brief citations from the documents 
associated with “Burt Rutan”: 



 
 
 
I can further drill down into individual documents and examine their full text or 
display their archived originals: 



 
 
 
So, as you can see, InfoTame gives us much more than a search engine. 
 
Before InfoTame provides the user with documents, it gives a high-density display 
of various people, places and entities related to the initial query. And an easy path 
to get to the documents behind each topic, including those that the user didn’t 
know were important or even existed in the database. 



 
 
 
InfoTame allows you to answer questions that you may not even know how to 
ask! 
 
Conventional wisdom says that you cannot search for something if you don’t know 
it exists. Now, with InfoTame, you can. 
 
This is achieved by using advanced mathematical techniques derived from 
algorithms originally used in particle physics. 
 
 
2. “Football” 
 
The key concept which underlies InfoTame’s technology is the idea of “statistical 
significance”. 
 
When you input a search term into InfoTame, the software analyzes the statistical 
significance of all words in the documents containing the term. Then it compares 
their significance across the entire database. From this, the Information Portrait is 
generated. 
 
To illustrate the difference between “significance” and “popularity”, let us do 
another comparison between InfoTame and Google. 
 
Suppose we put the word “football” into Google: 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
Notice that a website about American football is listed at the top of the list, a result 
of the web users’ popularity vote. 
 
But we know that there are far more soccer (European “football”) fans in the world 
than there are followers of American football. 
 
If we put the word “football” into InfoTame, we discover that American football is 
much less statistically significant. It is European football which now dominates the 
top! 
 
Notice how InfoTame’s technology also picks up significant names and entities – 
“David Beckham”, “AC Milan”, “Alex Ferguson” and “Wayne Rooney”, as well 
as connections to other sports: 
 



 
 
 
Because InfoTame is based on statistical analysis, the results seem more objective 
and are detached from “popularity vote”.  
 
The database contains whatever it contains, and InfoTame will extract meaning 
without regard to any human, national or other bias. 



 
3. “Indian” 
 
To further illustrate advantages of InfoTame’s approach over search engines, let’s 
put the word “Indian” into Google: 
 

 
 
Once again, the top-ranked websites relate to American Indians and not linked in 
any way to India, the country after which the Native Americans were mislabelled. 
 
This is NOT to say that there is something wrong with Google. 
 
It is merely to note that “popularity vote” algorithm is of limited value in 
many cases when the “voters” have interests very different from what you 
may be looking for. 
 



This is a problem which InfoTame avoids. 
 
Watch what happens when we put “Indian” into InfoTame.  
 
Most of the significant words or phrases relate to the country of India while, at the 
same time, we can find several topics related to American Indians: 
 

 



 
 

 
 



4. “Dyke” 
 
Before January 2004, the word “dyke” was only significant in global news in its 
meaning as a “ditch”, “embankment”, or a slang term for lesbians. 
 
Starting in January 2004, the word “dyke” picked up other significance. “Greg 
Dyke” of BBC became very significant! 
 
Using InfoTame, we can track the significance of the word “dyke” over time:  
 

 



We see that the number of documents with the word “dyke” spikes in Q3 of 2002 
and in Q1 of 2004. We can click into these time periods to see what is happening.  
 
Below is the Information Portrait

 
for Q3 in 2002 – clearly there were major floods 

in China at that time: 
 

 
 
 



In Q1 of 2004, Greg Dyke resigned from the BBC after Lord Hutton’s inquiry into 
the suicide of a prominent scientist, David Kelly, and poor reporting practices by 
the BBC reporter Andrew Gilligan.  
 
We can see how the Information Portrait for that time period is dominated by the 
cast of characters and other topics involved in the scandal: 
 

 



Conclusion 
  
Search engines effectively find relevant documents but with the ever 
growing flood of information, new technologies such as InfoTame are 
needed to make sense out of the mass of results being returned by 
traditional search engines.  
 
InfoTame’s powerful analytics engine “reads” all the found documents 
and extracts the most significant relationships for your subject of 
interest. The result is like a “map” to all the found documents.  
 
With InfoTame, you can quickly navigate through the massive amounts 
of text data, zooming in and drilling down into the unearthed 
connections and associations. You may also discover many “unknown 
unknowns”, which no one can look for with a search engine because no 
one knows beforehand that they exist. 
 
InfoTame’s approach is particularly useful for extracting information 
from mountains of text data saved by today’s enterprises where 
“popularity vote” algorithms are simply not applicable. 
 
In short, InfoTame allows you to go far beyond mere search.  
 
 
 
 
 
 
 


